The aim of this research is to ind out the inluence of service quality, ticket price, and customer satisfaction to the customer loyalty. It is a quantitative research using the data analysis method of Path Analysis. The results indicate that both variables of Service Quality Ticket Price still indirectly inluences the customer loyalty and it can pesimistically still be enhanced through the policy on tariff and it is dificult to implement, only can be driven if the ticket price provided by the transport service provider is more competitive and more various as well as affordable for the consumer purchase power of that transport sevice.
INTRODUCTION
The research is carried out using a "survey method" through fulilling questionnaires; the researchers (authors) directly accompany each of 125 respondents to be surveyed one by one. The object of the research is the regular passengers or customer who use the service of Patas Purwakarta Train more than twice, thus not all the population has the same probability to be the sample.
In order to know the inluence among variables it can be explained through the following framework: Regression Model II:
X 1 = e 0 + e 1 X 1.1 + e 2 X 1.2 + e 3 X 1.3 + e 4 X 1.4 + e 5 X 1.5 + e 6 X 1.6 + e 7 X 1.7 + e 8 X 1.8 + e 9 X 1.9 + e 10 X 1.10 + e 11 X 1.11 + e 12 X 1.12 + e 13 X 1.13 + e 5
Path Analysis Method
Standardized Coeficients: 
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Path Analysis Method
Standardized Coeficients:
where: 
Testing Hypothesis
Test of Hypothesis 1: The Inluence of
Independent Variable on Customer Satisfaction
The hypothesis testing indicates that independent variable has impact on customer satisfaction as intervening variable; it is proven that value of t count 4.203 is signiicant at α = 0.025, whereas at the signiicance of 0.05 and degree of Quality has a signiicant inluence on the consumer satisfaction and loyalty.
Test of Hypothesis 2: The Inluence of
Ticket Price on Customer Satisfaction
The hypothesis testing indicates that 
Regression Equation
Based on the estimated result for
Model II (Multi-Linear Regression) Table 2 indicated by the Standardized Coeficients, it can be stated in the following equation: and customer loyalty (Y 2 ).
Testing Hypothesis
Test of Hypothesis 3: The Inluence of
Independent Variable on Customer Loyalty through Customer Satisfaction
The independent variable test on is acceptable.
Multi-Linear Regression Analysis
The estimated results, Table 3 , Table 4 , Table 5 (multiple regression) 
